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Cinema Audio
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What is commercial Audio?
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Audio content types breakdown by age
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1. Listening to Radio
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Radio Reach North
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Radio Reach South
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Time spent listening North
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Time spent listening South
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Market Share 18-54 North
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Market Share 18-54 South
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Streaming Live Radio
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2. Listening to other content
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Devices used for each type of content

100%
90%
80%
70%
m Other
60% B Smart speaker
® Smartphone
50%
m Computer
40% TV set
Car radio
30% m Radio device
20%

10%

0%

Live Radio

Source : Audio Time 2025 - 12-74 — Belgium



Devices used for each type of content
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Streaming platforms
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Streaming platforms : evolution FREE vs PAID
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3. Total Audio Advertising
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Share of Audio Advertising
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Share of Audio Advertising
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Streaming platforms incremental reach potential
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4. Audio Investments
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Radio Advertising — Gross Investments
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Radio Advertising — Gross Investments
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Gross Radio Investments per month

in Mmio
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Gross Radio iInvestments per day of the week

in Mmio
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Gross Radio investments per economic group

in mio
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Gross Radio investments — Top 15 Advertisers

Proximus Group 16 mio
Loterie Nationale 14 mio

Orange

11 Telenet Group

Communautés & Regions

Amazon

Source : MDB Nielsen
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