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,ivm # interviews : 4.009
Universe: Belgium 12-74

A= 4th edition
D October — December 24

+ Intake: Total Audio consumption habits & Socio-demo’s
5/ Listening diary : detailed audio consumption yesterday at quarter level

4 Dimensions : Audiotype, brand, location, device



Audio touchpoints

m Live FM Radio - Radio stations listened via an FM radio device
— Radio stations listened via a DAB device.
B Live Radio on TV -the use of Tv to listen to live radio
— online listening, directly to the station’s online live stream
® Live via Radio Platform - online listening, via platforms a connection to multiple stations
— on demand radio, podcasts

— streaming audio services Spotify,
Deezer, Youtube Music and Soundcloud that are available for free (with advertising ) or paid for

®  Music via videoplatform - using video platforms like Youtube to listen to music

B Owned music - own records, CD’s or other recordings.




Share of
Audio

2025

Monday-Sunday - 12-74
Total Belgium

Live radio acount for 63.4%
of all audio consumption

Owned music
Music via videoplatform 3.6%
10.2%

Live FM Radio
31.3%
Audio streaming PAID
14.6% \ Belglum
270 min
Audio streaming FREE Dally I|Sten|ng
5.5%
Timeshift radio, Podcasts
2.8%
Live DAB Radio
Live via radio platform 16.0%

3.3%
Live Radio on TV
Live via site/app radio 6.8%
6.0%

14.7 % of live radio is Online
Source : CIM Audio Time 2025



Minutes by AUDIOTYPE

North & South : two distinct markets

Minutes/day

- AUDIOTYPE

14

m Owned music

m Via Videoplatform

Streaming Paid

Streaming Free

262 minutes of 276 minutes of

= Timeshift, podcast

daily audio listening daily audio listening

m Live Radio

. South North
CI Source : CIM Audio Time 2025



Minutes by DEVICE

North & South : two distinct markets

Minutes/day

. . DEVICE

m Other

47

m Smart speaker
64

Smartphone
- Computer
262 minutes of TV set 276 minutes of
daily audio listening m Car radio daily audio listening
= Radio

More digital devices used More radio devices used

. South North
CI M Source : CIM Audio Time 2025



Minutes by LOCATION

Minutes/day

T s LOCATION
12 m Other
Public Place

In transport/on the go
= Car
m Work/School
= Home

262 minutes of

daily audio listening

South North

.
CI Source : CIM Audio Time 2025

276 minutes of

daily audio listening

More listening at work
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Share of Audio 2025

Monday-Sunday - 12-74 — Dutch Speaking

S Owned music
Music via videoplatform 3.1%

6.5%

Audio streaming PAID L|ve3F2M3I;ad|o
13.8% \ |
Dutch speaking
Audio streaming FREE
1% ' .
5.1 \ 276 min
Daily listening
Timeshift radio, Podcasts
2.8%
Live via radio platform
3.5%
Live via site/app radio Live DAB Radio
5.9% Live Radio on TV 20.4%

6.7%

M Source: CIM Audio Time 2025

Live Radio 69%
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Evolution of audio time spent in minutes
Monday-Sunday - 12-74 — Dutch speaking

2025
2022 2023 R SR 276 min
314 min 307 min 0024 e
287 min
21 Daily listening time (minutes - total audio)
48 50 48 52

- 11 minutes

Live Radio Timeshift radio, Podcasts Audio streaming services Music via videoplatform

M Source: CIM Audio Time 2022, 2023, 2024 and 2025

23 21 23 18
15 13
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Owned music

r 250

F 200

r 150

- 100

r 50
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Evolution of audio time spent in minutes

Monday-Sunday - 12-74 — Dutch speaking — breakdown streaming

13.2

14.7
12.0

14.1

M Source: CIM Audio Time 2022, 2023, 2024 and 2025

Streaming FREE (with ads)

Streaming PAID (no ads)

38.0

- 40

- 35

- 30

- 25

- 20
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Evolution of audio time spent in minutes
Monday-Sunday - 12-74 — Dutch speaking — breakdown of LIVE radio

123.2 28.1 29.2
117.2 25.1

258

102.9
ii Live online radio
Live Live Live Live via
FM Radio DAB Radio TV Radio site/app radio

M Source: CIM Audio Time 2022, 2023, 2024 and 2025

Live via
radio platform

- 140.0

F 120.0

r 100.0

- 80.0

r 60.0

40.0

20.0



Audio Daily Reach evolution in %
Monday-Sunday - 12-74 — Dutch speaking

2023
2022 86.9%
85.5%
R S 2024 202§
......... .. 83.1% 83.1%
........... Status quo
69% 1% Daily audi h (% - total audio)
67% 66% ally audio reac ) otal audio
24%
22% 3
20% 21%
1% 11% 12% %
10/ o m
—-—- | ---,

Live Radio Timeshift radio, Podcasts Audio streaming services Music via videoplatform

.
CI M Source: CIM Audio Time 2022, 2023, 2024 and 2025

Owned music

r 80%

- 70%

- 60%

- 50%

- 40%

- 30%

F 20%

F 10%

0%



Share of Audio 2025

Monday-Sunday - 12-74 — French Speaking

M

Owned music
4.3%

Music via videoplatform
15.3%

Live FM Radio
29.9%

French speaking
262 min

Daily listening

Audio streaming PAID -
16.0%

Live DAB Radio
Audio streaming FREE 9.9%

5.6%

Timeshift radio, Podcasts
2.8%
Live Radio on TV

Live via radio platform 6.9%

2.9% Live via site/app radio
6.2%

Source: CIM Audio Time 2025

Live Radio 56%




Evolution of audio time spent in minutes
Monday-Sunday - 12-74 — French speaking

2025
2023 262 min
279 min [ R
2022 2024 _ :
272 min 265 min 3 minutes
r 180
165 166
Daily listening time (minutes - total audio) L 160
- 140
F 120
- 100
- 80
57 6o
49 47
36 42 39 39 40 0
21 15
Live Radio Timeshift radio, Podcasts Audio streaming services Music via videoplatform Owned music

.
CI M Source: CIM Audio Time 2022, 2023, 2024 and 2025



Evolution of audio time spent in minutes
Monday-Sunday - 12-74 — French speaking — breakdown streaming

- 45

42.2

13.6 150 14.1 14.7

Streaming FREE (with ads) Streaming PAID (no ads)

.
CI M Source: CIM Audio Time 2022, 2023, 2024 and 2025



Evolution of audio time spent in minutes
Monday-Sunday - 12-74 — French speaking — breakdown of LIVE radio

- 140
23.7 24.0
19.5 203 120
105.3
99.1
F 100
88
78.2
[ ‘ - 80
Live online radio
- 60
- 40
262 273 253
21.4 187 206 18.1
16.2 16.3 L 50
HEEE -
Live Live Live Live via Live via
FM Radio DAB Radio TV Radio site/app radio radio platform

.
CI M Source: CIM Audio Time 2022, 2023, 2024 and 2025



Audio Daily Reach evolution in %
Monday-Sunday - 12-74 — French speaking

2022 [ R 84.7
825 . e

65%  66%

Daily audio reach (% - total audio)

24%
22% 22%

%
637 61%
17% 18% 18% 18%

14%
4% 4% lIII
----

Live Radio Timeshift radio, Podcasts Audio streaming services Music via videoplatform

M Source: CIM Audio Time 2022, 2023, 2024 and 2025

Minus 1 %

1% 10% o

Owned music

r 70%

r 60%
- 50%
- 40%
r 30%
F 20%

F 10%

. ]

0%



demo differences

Soclio-



Breakdown by ages in minutes
Monday-Sunday - 12-74 — Dutch speaking

__________
- ~.

276min

100%
3.1%
6.5%

90%

313min  ;  286min 285min 271min 260min

4.8% :

6.4%

11.6%

80%
m Owned

70% 3%
m Videoplatforms

9%

60%
Streaming platforms

50% m Timeshift - podcast

40% m Live online radio

%

30% mLive FM/DAB/TV

20%

10%

N
T
(@)
1

k)
©
©
(a e
()
=
-l

Live radio — 69%
Live radio - 38%
Live Radio -48%
Live Radio - 71%
Live Radio - 76%

3®
q
T
2
S
I
o
o
2
3

0%

Total 12-24 25-34 35-44 45-54 55-64 65+

Source : CIM Audio Time 2025
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REACH of audio types by age

Monday-Sunday - 12-74 — Dutch speaking

90
80
70
60
50
40
30
20

17
10

8
: =

Total
M Source : CIM Audio Time 2025

85

19

12-24

REACH in %
67
31
17
14
'H
25-34 35-44

45-54

78

76

W Live radio
Streaming platforms paid
Streaming platforms free

m Timeshift - podcast
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Breakdown by ages in minutes
Monday-Sunday - 12-74 — French speaking

262min 277min  { 249min 257min 247min

3.1%
6.8%
6.5%

11.9%

100%

90%

80%

m Owned

10%

70%
m Videoplatforms

60%
Streaming platforms

50% m Timeshift - podcast

40%

H Live online radio

(<] \9 (o] (o] o (o]
s O8 S BN S N S :
o) o 7o) o © m Live FM/DAB/TV
S ER S = in o s
I 1 1 1 1
20% o & R .S .S R R
S N o o o o o
o 5 @© @© @© @© @©
bt 5 (a'd (a'd (ad (a'd (a'd
10% () o () () () () ()
= e = = = = =
_| 5 | a I | |
0%
Total 12-24 25-34 35-44 45-54 55-64 65+

Source : CIM Audio Time 2025



REACH of audio types by age

Monday-Sunday - 12-74 — French speaking

90

80

70

60

50

40

30

20

10

REACH in %
77 77
61 m Live Radio
Streaming platforms paid
Streaming platforms free
m Timeshift - podcast
37
88
26
17 17 16
11 12
8 n 4 n 7 7 5 2.3
[ 4] 5] D — —
Total 12-24 yrs 25-34 yrs 35-44 yrs 45-54 yrs 55-64 yrs 65+ yrs

Source : CIM Audio Time 2025



Commercial audio
Which brands?



Daily reach of commercial audio brands
Monday-Sunday — 18-54 — Dutch speaking

- 20

TOP 15

14

- 12

10

- 8

-6

I . .
| .

- o

Qmusic  Studio Radio2 Radio1 Spotify TOPradio Nostalgie MNM Hits Willy  YouTube StuBruDe JOE Gold Nostalgie
Brussel free (TOP) NL (Play) Music free Tijdloze Plus (NL)

.
CI Source: CIM Audio Time 2025
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Daily reach of commercial audio brands
Monday-Sunday — 18-34 — Dutch speaking

Qmusic Studio  Spotify free Radio 1 MNMHits Radio2 TOPradio YouTube Nostalgie SoundCloud  Willy StuBruDe NRJ (FR)
Brussel (ToP) Music free NL (Play) free Tijdloze

M Source: CIM Audio Time 2025

- 20

- 18
- 16
14

12

I TOP 15

10



Daily reach of commercial audio brands
Monday-Sunday — 18-54 — French speaking

TOP 15

Radio NRJ (FR) Nostalgie VivaCité Bel RTL Tipik Classic 21 Fun Radio La Spotify YouTube Nostalgie LN Radio Viva+ Studio
Contact (FR) Premiere free Musicfree + (FR) Brussel

.
CI Source: CIM Audio Time 2025

- 16

- 14
- 12

- 10

13.1
10.9 10.5
9.6
8.4
6.9 I
6.4
5.2 5.1 i
4.5
3 |
3
2
| |
Ik
- *  }‘°© - /¥ 5 ¥’ ="’ /7’ — T
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Daily reach of commercial audio brands
Monday-Sunday — 18-34 - French speaking

TOP 15

6.8

6.4
5.7 53 5.9
I I I 4.4

NRJ (FR) Radio Nostalgie Spotify free Tipik VivaCité FunRadio BelRTL Classic21 YouTube LaPremiére Nostalgie+ LN Radio SoundCloud Viva+
Contact (FR) Music free (FR) free

M Source: CIM Audio Time 2025

2.8 2.6
. . -2 - =

- 16

- 14

12

- 10



Devices, places
(National)



Share of Audio DEVICES

Monday-Sunday - 12-74 — National

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

270min

4%

10%

All devices

Source : CIM Audio Time 2025

92min 23min

.
sssss
_________

43 % of listening
On a radio device

Radio device Car radio

32min

12 % on
TV set

TV set

___________
~~~~~
’ (N

4

28min |

™, s
~~~~~
‘‘‘‘‘‘

12min

35 % of listening
on a digital device

Computer

Smartphone

Smart
speaker

28min

10 % on

other
(stereo..)

Other



Share of Audio DEVICES

Monday-Sunday - 12-74 — National

270min

100%
4%

10%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

. All devices

CI Source : CIM Audio Time 2025

Radio device

23min

4%

Car radio

__________
- ~.

\,

25min 28min ‘ 54min  / 12min

~.
~~o -

2%
: 6%

15%

20%

7%

5%
58%
13%

TV set Computer Smartphone Smart

speaker

28min

m Owned
m Videoplatforms
2%
Streaming platforms
m Timeshift - podcast

H Live online radio

mLive FM/DAB/TV

Other



Share of Audio PLACES

Monday-Sunday - 12-74 — National

____________
-~ SN
- N,

270min (_ 155min ;}  53min 31min 9min 11min 11min

™, s
‘‘‘‘‘
‘‘‘‘‘‘‘‘‘‘‘

100%

90%

80%

m Owned
70% 58 o/o Of m Videoplatforms
. o 5 lo) 0 0
60% 10 “S.tenmg 1 5“/0 |IStenIn9 Streaming platforms
is at is “on the go
50% home 20 % at 8% is Timeshift - podcast
40% Work elswhere m Live online radio
(school)
30% 56% m Live FM/DAB/TV

20%

0%
n All locations Home Work/School Car Public transport Public Place Other

or by foot
Source : CIM Audio Time 2025



Share of Audio PLACES

Monday-Sunday - 12-74 — National

100%

M

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

___________
- ~.
e ~

270min {  155min / 53min

4% - 1 %
8%

[C 12%

3%

9% 9%

54% 54%

All locations Home Work/School

Source : CIM Audio Time 2025

31min

4%
3%

Car

9min 11min

6%

11%

14%

8%

42%

Public transport Public Place

or by foot

11min

1% ]

8%

43%

Other

m Owned

m Videoplatforms
Streaming platforms

m Timeshift - podcast

m Live online radio

mLive FM/DAB/TV



Recording of the webinar is

\ available on www.thinkvia.be



http://www.thinkvia.be/
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