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1. Austria
2. Belgium
3. Canada
4. Denmark
5. France
6. Germany
7. Italy
8. Japan
9. Netherlands
10. Norway
11. Poland
12. Spain
13. Sweden
14. Switzerland
15. United Kingdom
16. United States

https://www.theglobaltvgroup.com/tgtv-deck/



B E L G I U M

Average video time per day:

§ 18-64 yo: 
300 minutes

§ 18-34 yo: 
318 minutes
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Source: IP Video Observer 2024. Data include both Belgium North and South

Belgium: Multiplatform TV accounts for 57% of video consumption



Average video time per day:

§ 13+ : 
208 minutes

§ 13-34 yo: 
139 minutes

T H E N E T H E R L A N D S
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Source: SKO/NMO/GfK 2023

The Netherlands: Total TV accounts for 70,6% of video consumption



Average video time per day :

§ 4+: 
279 minutes

§ 15-24 yo: 
223 minutes
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Broadcaster VOD (Replay + Time-shifted)
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(incl. Netflix,  Disney+, Prime, etc.)

AVOD
(YouTube, Twitch, FAST channels)

Social video
(Tiktok, Instagram, Facebook, etc.)

Other video content

F R A N C E

Viewing on 
all devices

4+

15-24 yo

Source: Médiamétrie; Global vidéo and Médiamat 2023

France: Multiplatform TV accounts for 72,7% of video consumption



G E R M A N Y

Germany: Total TV accounts for 73,6% of video consumption

Average video time per day:

§ 14+: 
285 minutes

§ 14 – 29 yo: 
225 minutes

Viewing on 
TV-set for 

linear TV and 
all devices 

for streaming 

Source: AGF Videoforschung; AGF SCOPE 1.7 / ViewTime Report 2024
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Netflix: 5,9% 
Disney+: 1,8%
Prime: 2,3%
Other: 0,5%

Netflix: 15,6% 
Disney+: 5%
Prime: 5,8%
Other: 1%

TikTok: 2,5%
Instagram: 2%
Other: 1,8%

TikTok: 11,9%
Instagram: 7,9%
Other: 4,2%



Average viewing time in minutes

Usage TV content total
and chosen digital platforms on Smart TV
(total population) 

AGF Smart Meter : Usage of total video 

EVOLUTION OF VIEWING TIME (May-Oct 2024)

Total TV



U N I T E D  K I N G D O M

UK: Total TV accounts for 80% of video consumption
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YouTube

16+

Average video time per day:

§ 16+: 

214 minutes
Viewing on 
TV set only

Source: BARB 2023



U N I T E D  K I N G D O M

UK: Broadcasters account for 83,5% of the video advertising time
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11,7%

5,4%
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3,1%
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Broadcaster TV

YouTube*

TikTok*

Other online video

Cinema

16+

16-34 yo

Average video advertising
time per day:

§ 16+:
17.0 minutes

§ 16-34 yo: 
9.8 minutes

Source: 2023, Barb / Broadcaster stream data / IPA 
TouchPoints 2023 / UK Cinema Association / 
ViewersLogic to model OOH viewing time 

*YouTube ad time modelled at 4.1% of content 
time, TikTok ad time modelled at 3.4% of content 
time using agency and broadcaster data, Other 
online modelled at 4% of content time.

Source: Barb / Broadcaster stream data / IPA TouchPoints
2023 / UK Cinema Association / ViewersLogic



Average video time per day:

§ 18+: 
237 minutes

§ 18-34 yo: 
167 minutes

36,9%

5,6%

20,3%

22,4%

10,2%
4,7%

60,4%

8,7%

12,0%

11,9%

5,0%

2,0%

Live TV

Timeshift TV + BVOD

Subscription VOD

YouTube

TikTok

Other video platforms
(excl. FB & Instagram video)

C A N A D A

Netflix: 5,5% 
Disney+: 1,4%
Prime: 4,8%
Apple+ TV: 0,3%

Netflix: 11% 
Disney+: 1,6%
Prime: 7,4%
Apple+ TV: 0,3%

Viewing on 
all devices

Source: Numeris VAM Data, Fall 2023, Ontario + Quebec Franco; 
streaming services are in-home viewing only

18+

18-34 yo

Canada: Multiplatform TV accounts for 69,1% of video consumption



47%
Linear TV
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Linear TV (live + Timeshift TV)

Netflix

Disney+

Amazon Prime

Hulu
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Peacock

Other subscription services

YouTube

Social media video

18+

Average video time per day:

§ 18+: 

372 minutes 

U N I T E D  S T A T E S

Source: eMarketer 2024

Viewing on 
all devices

USA: linear TV accounts for 47% of video consumption



>> Disney 

>> Fox 

>> NBCU 

>> ABC 

>> Paramount 

>> Paramount 

>> Disney 

The Gauge

www.nielsen.com/news-center/2024/the-gauge-broadcast-hits-its-stride-in-october-on-strength-of-drama-and-sports-programming



https://www.nielsen.com/data-center/the-gauge



World perspective : Daily Viewing time of TV

Source: RTL Key Facts 2024 (with 2023 figures from  Glance One TV Year) (Replay available here); All individuals, 2+/3+/4+ depending on the country

https://rtl-adalliance.com/tv-key-facts-2024


Source: RTL New Life of the Living Room 2024



Source: RTL New Life of the Living Room 2024





https://www.thinkbox.tv/research/reports/profit-ability-2-the-new-business-case-for-advertising-report

TV’s effectiveness is proven again and again 

UK
PROFIT ABILITY 2 :
The new business case for advertising 
Focus: ROI, effectiveness, efficiency 
www.thinkbox.tv/profitability2

ITALY
PLAY AD-tention
How audiovisual natives play the challenge of streamcasting
Focus : attention 
Ask egta for the English version of the study tv@egta.com

FRANCE
ROITV5
La TV, socle de l’efficacité media
Focus : ROI  (ROI at 5,6€ for 1 media invested)
www.snptv.org/etude-snptv-ekimetrics-roitv5/

http://www.thinkbox.tv/profitability2
mailto:tv@egta.com
http://www.snptv.org/etude-snptv-ekimetrics-roitv5/


Anne-Laure Dreyfus  Coutinho,  T V Director
annelaure.dreyfus@egta.com or tv@egta.com
w w w.egta.com

mailto:annelaure.dreyfus@egta.com
mailto:tv@egta.com
http://www.egta.com/

