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) CIM Audio Time 2023 - Second Edition

What is CIM Audio Time ?
Measurement of ALL radio and audio consumption : radio, streaming, owned music...
Including local and international players

At quarter hour level for one day including :
- Audiotype
- Brand
- Device
- Location

This is the second edition of CIM Audio Time

1st edition : November — December 2021
2nd edition: October — December 2022
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BELGIUM move ahead
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Audio digitalization
keeps going:
More DAB, more
podcasts, more
streaming

you do

Back to work!
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CIM Audio Time 23 - The share of Audio Time (Avg. day time spent)

2023
Owned
music
Music via ) ) .
video Live radio (65,7%)

295 min.

7

2022

Owned
music

Music via
video

Live radio (66,5%)
5.8%

296 min.

Podcasts Iy
8.1%

Unchanged duration of 4h55 minutes of audio by day !

Stable largest share for live radio
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CIM Audio Time 23 - The share of Audio types (Avg. day time spent)

66.5%  65.7%

+14% 1as% 187 7%
_— 10.7%  9.8% T
5.8% °
2.6% 2.9% - 4.9 /o
— ]
Live radio Podcasts Audio streaming services  Music via videoplatform Owned music

Online listening keeps growing. To the detriment of owned music ?
Radio remains stable



M

CIM Audio Time 23 — The reach of Audio types (avg.day)

All audio types 86,6% (vs 84,7% in 2022)

67.1%  68.5%

21.8%
o) 17.4%
+30% 13.5% 13.8%
_
3.7%  48%
Live radio Podcasts Streaming services Music via video

Same evolutions, even stronger, in reach
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9.1% 8.3%

Owned music



&J) CIM Audio Time 23 - Split of live radio (Avg. day time spent)

Online

DAB

FM

AudioTime 2022 AudioTime 2023

Significant increase of DAB (+28%) to listen to live radio
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CIM Audio Time 23 — Share of location (All audio)

10.6% 10.9%

. . 2.5% 3.1% 3.5% 3.7% 309 4.0%
- I mu N
Car Public transport or Public Place Other

by foot
m AudioTime 2022 m AudioTime 2023

Back to normal ? Decrease of home listening and increase of all other location
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CIM Audio Time 23 — Share by devices

Smart speaker
= Car radio

= TV Set
m Radio device

= QOther devices

Computer e Smartphone

Strong (relative) progression of smart speakers (+17%)
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£)) CIM Audio Time 23 — The End ?

Audio Location Socio-

types demo’s This is just a sneak preview...
Huge potential for additional analysis

Brands Device

See you next year for new evolutions ...
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