VOICE FOR MONETIZATION AND
AUDIENCE ENGAGEMENT

Key insights and case
studies

Katerina Borovska, Marketing & Innovation Manager, egta
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New egta insight:

KEY INSIGHTS FOR l\j\ \

MEDIA COMPANIES INTO
AN EMERGING
TECHNOLOGY

Available here https:/cli.re/zNAmMJ7
Or www.egta.com



https://cli.re/zNAmJ7

WHY SHOULD
PAY ATTENTION TO VOICE

* New channel to reach consumers — immersive & interactive
* New channel in the marketing mix

* For radio broadcasters:

 Enrich user experiences

* Be where consumers are

* Unveil new products (content & advertising)

* New & exciting marketing offer for clients and agencies — direct
engagement




VOICE PENETRATION IS GROWING

FIGURE 01: SMART SPEAKER HOUSEHOLD PENETRATION BY EU COUNTRY

21.71%

& Important to keep in mind:

20% Voice is not only smart speakers
15%
e e Germany
9.6%
! ( J Ireland
» i ) France
5% -
1.4% L
0.4% 0.0%
Dec Dec Dec June
2016 2017 2018 2019

Lowrre: Over 208 of U Howsaholds Howve Smort Speakers whils Germany Poss

=5 108 and lrelond Aoproaches That Milestone,
voirabotar - Strotegy Ansletics, October 20179, LI



RADIO LISTENING ON SMART SPEAKERS IN ON THE RISE

Smart speakers represent 24% of all online

listening to Cumulus stations

% of listening to Cumulus stations that takes place on a smart speaker
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Source: Triten Digital for all Cumulus staticns. Monday-5unday 4AM-midnight



VOICE MONETISATION - ADVERTISING AND
VOICE-COMMERCE

Case studies & examples




UNIQUE POSITION OF FOR VOICE ADVERTISING

* Listening to music or radio most common activities on
smart speakers

* No ads via assistants themselves or most skills/actions —
restrictions by Google and Amazon

possibility to ad-serve with a
phrase prompting the user to interact with their voice
assistant (Ask your Alexa to....)

\/oice interaction facilitated by an adtech provider.



Voice-activated spots: Audi campaign by Bauer

"Alexa, book me a test drive with
MEDIA GROUP Yours Truly”
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\Joice-enabled product sampling
RMS case: Delivery of PiCK UP! Choco Hazelnut samples prior to the full product launch.

Reach Trial Conversion

M
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(The new PiCKUP! Choco Haze/nut\
is now available to try free of
charge [.] Activate your smart
speaker and say: Open: Send Me a

\SCJmp/e And ask fw_/

Online audio ads
targeted to smart

““Send Me a
Sample”

Samples are Feedback and Conversion

purchase programme to

requested via voice
using
Send Me a Sample
and delivered home

behaviour drive purchase
collected from and consumer
consumer survey loyalty

speakers. New
flavored chocolate
bar PickUp!




Survey results

76% 97%

of the testers consented to of testers thought that the ability
receiving further communications to order a sample via voice
from PiCK UP! command was very good

59% 95,76%

said it was very likely that they overall listen-through rate
would purchase the product




VVoice-activated
branded content

* NPR Voice landing pages: 15s post-
roll on smart-speaker placements
that prompts them to hear the full
branded content (extra interviews,
additional information etc.)

* Visual newscast post-roll:15s post-
roll that on smart devices with
screens

* Other case — RMS Interviews with
brand ambassadors
https:/bit.ly/egtabite301
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https://bit.ly/egtabite301_

Interactive voice advertising on mobile

* “An ad you can talk to” — audio ad teases additional
information or benefits (coupons, discounts etc.) that's
unlocked only through a verbal "yes”

* “Voice click” — every interaction is measured, user can be
re-targeted

* Instreamatic + Gazprom Media case
* /4 out of 10 users reacted to voice-enabled ads

* 1% of the impressions = 10% of total revenue within the digital
audio segment

INSTREAMATIC
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Examples of skills/actions from radio companies

 Radio station voice skills/actions
* Flash briefings

* Skills for kids

* Quizzes, games, jokes

* Competitions, Voting

* Story experiences

* Podcasts

CAST YOUR

@ Optimise for voice search, WRRDE  VoTEoN
= promote & educate listeners

Google Home



THANK YOU!
egba

www.egta.com

katerina.borovska(@egta.com

For more examples — see egta publication



http://www.egta.com/
mailto:Katerina.Borovska@egta.com
https://cli.re/zNAmJ7

