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Coronavirus impact on TV and Web

A complementary mix 
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Dear Partners,

Here you can find our first analysis about impact of Covid-19 on media 
consumption in Belgium. Additionally, we provide you some reflections about and 
thoughts on opportunities and on a meaningful communications approach. A few 
local and international examples are also included.

During these unusual times, our strategy and insights team will continue to 
produce these types of actionable insights.

Please, never hesitate to ask your Havas Media contact for more information or 
any other questions or requests.

For the whole Team,

Hugues L. Rey

CEO Havas Media Belgium
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Thursday 12th saw a spike in Flemish TV viewership
Even younger targets massively gathered in front of TV

analysis on 7 pm – 11 pm timeband

Thursday, March 12th

re-inforced phase 2 in BE
Belgian government ordered the closure of 

schools & horeca (except for take-away & 

delivery), as well as the cancellation of all public 

gatherings

Monday, March 16th

Belgium hands powers to caretaker PM 

coronavirus pandemic sparked new debate 

on the ongoing federal government 

formation

Tuesday, March 17th

The Prime Minister broadcast a decision to 

impose stricter social distancing measures 

from noon the following day
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Thursday 12th saw a spike for French-speaking TV 
And Gen Y/Z tried to stay informed and turned to TV for live and news broadcasting

analysis on 7 pm – 11 pm timeband

Thursday, March 12th

re-inforced phase 2 in BE
Belgian government ordered the closure of 

schools & horeca (except for take-away & 

delivery), as well as the cancellation of all public 

gatherings

Monday, March 16th

Belgium hands powers to caretaker PM 

coronavirus pandemic sparked new debate 

on the ongoing federal government 

formation

Tuesday, March 17th

The Prime Minister broadcast a decision to 

impose stricter social distancing measures 

from noon the following day

Source: Havas Media BE elaboration of Nielsen / GFK data - Live + Vosdal
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Conclusions and opportunities BE

• If we follow Italian benchmarks, audiences are probably going to be up +20% for the 

foreseeable future (during lockdown). First data seems to confirm this evolution.

• Meanwhile, the demand for TV ad space is declining due to cancellations of campaigns. If 

this trend continues, 25% more free space will be available in the month of April.

• The Belgian market is still largely a spot-by-spot buying market, which means we are facing 

lots of reworking with the reprogramming on all channels. However, reprogramming and 

larger audiences will give extra possibilities to optimize.

• Important to consider Brand Safety within current context and react accordingly:

• Cancellations are possible and will be treated without additional costs (as long as annual 

engagements are respected) by TV & Radio sales houses

• Think about adapting material to the crisis; very creative and last-minute adaptions that ensure a 

positive message have already aired

• Last minute campaigns will be met with open arms by sales houses. Opportunities for branding on TV 

are high, especially for FMCG sector
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Traditional newsbrands are outperforming A|V broadcasters on the web 
HLN.be & Nieuwsblad that offer hyperlocal news are thé major information sources for the Flemish-speaking people

pageviews

Thursday, March 12th

re-inforced phase 2 in BE
Belgian government ordered the closure of 

schools & horeca (except for take-away & 

delivery), as well as the cancellation of all public 

gatherings

Monday, March 16th

Belgium hands powers to caretaker PM 

coronavirus pandemic sparked new debate 

on the ongoing federal government 

formation

MARCH

Tuesday, March 17th

The Prime Minister broadcast a decision to 

impose stricter social distancing measures 

from noon the following day
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Digital newsbrands & main TV sites see a significant increase of traffic
A|V broadcasters gather more traffic but (hyper)local newsbrands also benefits from the eagerness to follow the last measures

pageviews

MARCH

Thursday, March 12th

re-inforced phase 2 in BE
Belgian government ordered the closure of 

schools & horeca (except for take-away & 

delivery), as well as the cancellation of all public 

gatherings

Monday, March 16th

Belgium hands powers to caretaker PM 

coronavirus pandemic sparked new debate 

on the ongoing federal government 

formation

Tuesday, March 17th

The Prime Minister broadcast a decision to 

impose stricter social distancing measures 

from noon the following day
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Mobile is the main entry point to newsbrands to stay updated about the Belgian

counter-attack against COVID19 – until the home restriction

Source: Gemius/CIM - gemiusAudience study: Multiplatform - Population 12+
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Conclusions and opportunities BE

• Traditional newsbrands are outperforming A|V broadcasters on the web, esp. hyperlocal 

brands are doing well (regional editions). Qualitative newsbrands (De Standaard, Le Soir) 

are also doing well .

• The two main TV broadcasters on the web are also doing great in the French-speaking part 

of Belgium. In stark contrast, the Flemish TV broadcasters do not perform well on the web.

• The saleshouses adapt their commercial offers (360°) and provide flexibility through 

their different supports.

• Important to consider Brand Safety within current context and react accordingly

• Digital allow to react rapidly and change the creative material in a smoothier way than on other media

• Thanks to brand safety, the saleshouses assure advertisers that their campaign will not be 

placed next unsafe content.
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Belgians react to the COVID-19
Some inspiring examples of the last few days and some 

consequences
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How to react in a meaningful way?
Some inspiring examples of the last few days



• network reinforced

• data & internet volume for free

• free content in TV offer

• free calls in Belgium 24/24



• reassurance about opening shops

• reassurance about availability of products

• special opening hours for seniors

• information about measures and 

restrictions

• urging others to care for others



PUBLISHERS give free access to content 

that matters

The national public-service BROADCASTER 

for the Flemish Community schedule extra 

programs to help students and parents at 

home

Dedicated information about the latest 

developments are announced daily

StepStone, a site specialized in job ads, is giving space 

freely for every ad related to Healthcare for the coming 

4 weeks in order to help hospitals and healthcare 

specialists to recruit

Some newsbrands are doubling the subscription time 

for free



Concert halls post past concerts to enjoy

from home

The Brussels Museums call everyone to support the 

cultural sector by spreading the hashtag 

#MuseumAtHome

Even smaller cultural venues are turning

cancellations into livestream events
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International cases
Some inspiring examples of the last few days
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France

Paid TV Canal+ unlock all the content for free 

Pornhub gives premium access away c

LVMH puts its perfume production lines on 

the making of hand sanitisers due to 

shortage


